INDUSTRIAL & MANUFACTURING

Hansa has deep experience in working with Sample projects include:

industrial and manufacturing firms in a variety of - For a top manufacturer of industrial equipment, product

sectors. We are sensitive to the dynamics of global innovation research to uncover unmet needs and

economic shifts, needs to manage customer priorities for new product development. Research
(4

included USA and European markets.
relationships differently, and new ways of

competing through innovative business models. - For a leading processor of steel products, assessment of

opportunities to enhance customer relationships and

We apply this industry knowledge and context as the particular brand attributes that are driving loyalty.

background and an interpretive filter to the work we
For a global manufacturer of industrial parts, assistance

conduct for our clients. in developing an in-house capability to

conduct customer loyalty surveys across

Our services span a wide array of their multiple verticals and markets.

support from uncovering
- For an international manufacturer of

customer unmet needs to high-end technology, assistance in

assessing the opportunities to | = J 3 analyzing new product concepts, brand

enhance relationships with position, and new market opportunities.

customers. = « For a leading manufacturer of propulsion
WealsohaveoE e ts equipment, development of a marketing
strategy to penetrate new markets.

to analyze the degree to which

their brands are known and attractive to prospects, _ - o
Hansa provides a full range of qualitative and quantitative

customer satisfaction and loyalty, and business research services. Our experienced research and consulting
potential in targeted markets. team uses innovative, data-driven methodologies tailored to
our clients’ research needs.

We support firms around the world and conduct We pride ourselves on our ability to truly understand the voice of

both qualitative and quantitative research in local the customer and translate that voice into winning strategies for

brand development, marketing communications, customer

languages as appropriate, with sensitivity to local _— o .
guag pprop . y relationship enhancement, and product/service innovation.

culture and geographic/economic differences.

Hansa GCR is a full-service market research and consulting firm. Looking through the lens

of the customer experience and applying psychological principles of human motivation, it

offers best-in-class services in areas relating to Customer Experience, Brand Solutions,
H A N S A Market Assessment and Segmentation, and Product/Service Innovation.
—

) For further information about Hansa please visit us on the Web at hansagcr.com, contact
Research « Brand + Customer Experience
us via email at services@hansagcr.com, or call us at: +1 503.241.8036.




